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A GUIDE TO CRAFTING

and Hear




ACTION: PUTTING
IT ALL TOGETHER




UNDERSTANDING NARRATIVE CONSTRUCTION

Comms Ninja

The Power of
Stories
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80% of people

remember
stories

People are more likely to

92% of people
love stories

Our brains love stories,

studies have shown that remember your Stozryt,

92% of people find stories any other information t

more compelling than oGO e Up’?

straight facts.



UNDERSTANDING NARRATIVE CONSTRUCTION
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Elements of a
Compelling
Narrative
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UNDERSTANDING NARRATIVE CONSTRUCTION

Crafting Your
Unique Story




What's the theme?

OVERCOMING
REBIRTH BUEST RAGS TO RICHES
THE MONSEES
Stranger Things, Sleeping Beauty, Hunger Games, Aladdin,

Amazon Insurance Go Pro Oprah Winfrey



What's the theme?

O

COMEDY TRAGEDY

Bridget Jones, Game of Thrones,

Old Spice Tobacco campaigns

BEERNEY &

RETURN
Wizard of Oz,

Travel brands



Crafting Your Unique Story

CLEAR PURPOSE
AND GOAL

Start by defining the
purpose and goal of
your story. What specific
impact or change do

you want to convey?

2

COMPELLING
CHARACTERS

Introduce relatable and

compelling characters
who have been directly
impacted by the project

or initiative.

CONFLICT AND
RESOLUTION

Every good story has a
conflict that needs to be
resolved. Highlight the
challenges or obstacles
and then emphasize how

they were overcome.

DATA AND
=ADENCE

Include concrete data,
facts, and evidence.
Numbers, statistics,

and measurable results

Comms Ninja
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CALL TO ACTION

Encourage your
audience to take a

specific step,
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SHORT VIDEO PROMO FOR EVENT VIDEO SERIES FOR WE RISE
PROGRAMME
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Meet Mocrimah Mohammad
of Dayawan Handicraft
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"Al has the power to fill several of the
In the spirit of preserving the traditional Merenaw weaving gaps that we see in healthcare in the
tradition and empowering the war-stricken community of developing countries. The AI4HEALTH
cohort of Villgro Philippines efforts to
empower the carefully chosen startups.
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Marawi City, Dayawan Handicraft provides skills training and
livelihood opportunities to underserved women in Lanao del Sur.
They produce ready to use products such as pouches, coin The concepts. m

Is, learning lab and

purses, tote bags, and other textile products showcasing the mentorship given to them will set them up

for success and scalable impact. The
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beauty of Filipino-Meranaw weaving legacy.
cohort members are very well engaged

across all platforms of learning opportunity

-

given to them

FIND OUT HOW WE'RE SUPPORTING COMMUNITY
ENTERPRISES LIKE DAYAWAN HANDICRAFT:

@D villgrophilippines.org RAMANATHAN V

3 Rising above the shadows of war, Mocrimah persevered to
\rll lgl’() SWIPE I ————3 uplif(g(hc community around her and thread gtapesrr\/ of
philippi hope and resilience.

Start Up Enthusiast, Angel Investor




CHANNEL SELECTION

Exploring
Communication
Channels




4.8 BILLION

social media
users worldwide

of organizations
use social media
to raise brand
awareness
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SOCIAL MEDIA -
* FACEBOOK,

* INSTAGRAM,
eI T TER),
BEINKEDIN
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Cultivating
Meaningful
Connections




ENGAGING YOUR
AUDIENCE
Eipipi=C T |VELY




Putting It All
Together




Integrate Narrative Co tion ! Balance Consistency and
and Channel Selection Flexibility
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PUT TING FT AL PO .
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COMMUNICATIONS

Strategy & Planning

[Date]
[CLIENT]
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UNLOCKIMPACT



https://docs.google.com/presentation/d/1TJRqKSQmkkkmnHajoz7NjHVU25m9l2w9CYD7jEhJDW4/edit#slide=id.g2513cb575de_0_123
https://docs.google.com/presentation/d/1TJRqKSQmkkkmnHajoz7NjHVU25m9l2w9CYD7jEhJDW4/edit#slide=id.g298ff672ae4_0_157

The power

of storytelling, thank you Tor being here. Enjoy the song. Comms Ninja

AUGUST 19 2012
WORLD HUMANITARIAN DAY

ONE DAY, ONE MESSAGE, ONE GOAL.
TO INSPIRE PEOPLE ALL OVER THE WORLD
TO DO SOMETHING GOOD, NO MATTER
HOW BIG OR SMALL, FOR SOMEONE ELSE.
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"Stories are a communal currency of humanity."



Email: admin@unlockimpact.com
Website: bit.ly/UICommsNinjas

Follow us

@O O
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Thank you for joining us!

Details for the next session are in the
chat! Please don’t forget to give us

feedback.
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